
St. Luke’s Hospital
Google Adwords Traffic Increase

How St. Luke’s Hospital increased website 
traffic and appointment bookings by 
partnering with Wolferman Consulting, LLC.



The Problem

About St. Luke’s

Hospital network located in 
Tampa, FL that offers a 
variety of services 
including ophthalmology 
and plastic surgery.  

What We Need to Fix

● Low website traffic 
and appointment 
bookings.

● Low impressions

Intended Outcome

Increase website traffic, 
clicks, impressions and 
conversations. 



The Goals

Increase Website 
Traffic/impressions

Prior to the business being 
handed over to WC in late 
January 2019, the monthly 
reports for St. Luke’s 
Google AdWords reflected 
data that implied their 
Google AdWords strategy 
was not bringing sufficient 
traffic to the web page.

Increase Clicks

Increase clicks and 
investigatory web page 
browsing from potential 
customers.

Increase phone 
calls/appointment bookings

Ultimately the goal is to 
have a potential customer 
make an appointment. WC 
created a customized 
Google AdWords strategy 
for St. Luke’s to do just 
that.



 The Wolferman 
Consulting Solution

● WC created a unique Google AdWords 
strategy tailored to St. Luke’s needs to 
increase ad visibility to drive clicks, 
impressions, conversions, phone calls and 
appointment books. 

● WC devised the strategy to fit within the 
allotted budget and to leverage the 
allocated resources in ways we believed 
would maximize visibility. 



January 20

09.05.XX

Wolferman Consulting 
begins work on St. 
Luke’s Google 
AdWords.

09.17.XX

February 20

The first monthly report for St. 
Luke’s after implementing the 
new strategy becomes available.

February 20 - 
22

The WC team evaluates the report 
and adjusts the strategy based on the 
findings.

March 20

Second monthly report 
reflecting the amended 
strategy comes in.

Strategy & Timeline



Implementation

● WC began by strategizing various layers of Google Ads that could interact with potential patients at 
different stages of the buyer’s journey. For example:
○ Ads that targeted potential patients while they were researching specific medical ailments.
○ Ads that targeted potential patients while researching the best doctors in the area. 
○ Ads that targeted potential patients that were using language that indicated they were more 

prepared to book appointment, such as insurance researchers, medical offices, etc.  into 
appointment calls.

● Additionally, WC designed a new landing page that we felt would be more effective in converting 
web traffic into appointments.



The Results

Over a three-month period, WC achieved the following results:

● February (over February 2019)
○ A 14,511.65% increase in impressions
○ A 2,036.50% increase in clicks
○ A 100% increase in conversions

● March (over March 2019):
○ A 11,141.81% increase in impressions
○ A 1,673.01% increase in clicks
○ A 3,000% increase in conversions

● Total Average Growth (year over year):
○ An average growth of 12,826.73% in impressions
○ An average growth of 1,854.75% in clicks
○ A 1,500% increase in conversions



Impact
Due to the increase in traffic, St. Luke’s was 
able to allot WC a larger daily spend budget 
for their Google AdWords campaign. Since 
this budget increase, they have consistently 
been able to max out their appointment slots 
at each location.



Thank You


